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ABSTRACT 
The marketing of dates in Saudi Arabia is facing many problems and obstacles that have adversely 

affected the efficiency of local date markets, The objective of the research is to assess the marketing 
efficiency of the dates, And appreciation of the most important factors affecting the marketing margin of the 
most important varieties dates in the Eastern region, Khalas, Shaishee and Ruzeiz. The study was based on 
preliminary data of a random sample of 100 farmers and 50 traders from Al-Ahsa and Dammam in the 
Eastern region. The results of the study showed that dates are marketed in two phases, the wet dates, and the 
dry date phase by 5%, 95% of the volume of fruits on trees, respectively. Wet dates are marketed locally to 
wholesalers, The dry dates are marketed locally in two ways, the first without any marketing services to the 
wholesalers of the farm, or wholesale markets, which is the most common, And secondly after Procedure the 
marketing services of sorting, grading and filling by private factories to be marketed to wholesalers or 
retailers. 

The Results showed that the share of farms from the retail price to the lowest level of the Ruzeiz is 
43.7%, and the highest level of Khalas is 48.1%. Reflecting the dominance of date marketers and the lower 
share of Farmer from retail prices. The results showed a decrease in the marketing efficiency of date varieties 
in the sample of the study, which reached the highest level of Khalas (75%) at the level of the farmer, as it is 
one of the excellent items that are increasing demand and are sold in different markets through deals and 
agreements between farmers and distributors. 

The most important factors affecting the marketing margin of date that the marketing costs have a 
significant effect on the marketing margin of Khalas dates, and that the wholesale price has a significant effect 
on Shaishee dates, at the wholesale level. But At the retail level, the marketing margin is affected by both the 
marketing costs, the quantity sold and the retail price. The results showed that the technical problems were the 
most influential in marketing dates with an average weight of 72.1%, followed by structural problems with an 
average of about 62.4%. Behavioral problems were the last with an average of 53.5%. 

Key wards: Relative efficiency, Marketing margin, Marketing services, Data envelopment analysis, 
Marketing costs. 


