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 ABSTRACT 
The research aimed to estimating the economic and marketing efficiency of the summer tomato crop at the 

Ameriya Agricultural Administration in Alexandria Governorate. In order to fulfill the above objective the 
research depends on the descriptive and quantitative analysis, applied for the primary data that was collected 
from farmers and wholesalers and retailers in Alexandria Governorate. 
The research had come to some important results and conclusions can be summarized a; 
(1) The economic efficiency coefficients for the summer tomato crop production elements for which the 

parameters were proven significant are: the amount of municipal fertilizer, the amount of nitrogen 
fertilizer, the amount of phosphate fertilizer, and the amount of potassium fertilizer at about 1.28, 1.03, 
1.07 and 11.11 Arrangement, which indicates that summer tomato crop farmers can increase profits from 
crop production by increasing the user from these productive resources. 

(2) The average absolute marketing margin between the farm price and the wholesale price was about L.E. 
1465 for ton, as the wholesale and retail price reached about L.E. 1550 for ton, while this between the 
farm price and the retail price was about L.E. 3015 for ton, as it turned out that The share of the producer 
in the distribution of the consumer fairy reached about 39%, while the share of the wholesaler reached 
about 30%, while the share of the retailer reached about 31%, and from this it becomes clear that the share 
of brokers represents about 61%. 

(3) The average marketing efficiency of the summer tomato crop reached about 30%, which means that its 
marketing efficiency is low, due to the lower price the product gets and the higher price paid by the 
consumer. 

Lastly, in light of the results the research can create many recommendations such as; 
(1) Paying attention to contract farming to ensure a suitable price for farmers and to achieve a rewarding 

economic return for them, (2) The Ministry of Agriculture and research centers provide high-yield seedlings 
that are resistant to pests and insects at appropriate prices, (3) Interfering in controlling and achieving price 
stability, especially in the case of extreme fluctuations, (4) Encouraging agricultural cooperatives to create an 
effective role for them in the production and marketing of the summer tomato crop in Alexandria Governorate, 
(5) Increasing the producer’s share of the consumed pound, by reducing marketing costs and the profits of 
intermediaries, (6) Attention to farmers ’opinions on problems and obstacles Production and marketing of 
summer tomato crop, in addition to caring for their suggestions on the possibility of overcoming these 
problems and obstacles. 

 
 


